EMAIL OPTIMIZATION CALENDAR

the gri marketing
group, inc.

® TOP PERFORMING DATES
AVERAGE PERFORMING DATES
® POOR PERFORMING DATES

GRI'is a growth agency that helps organizations improve
their return on Investment in acquiring, retaining, and
cross-selling customers.

Use this calendar as a guide and test all delivery timing options
to find the optimal strategy for your specific programs.
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2024 B2C CALENDAR
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Data from Outcome Media: Outcome Media's research division aggregates email campaign statistics from over 50,000
campaigns that are executed annually. These campaigns measure results from over 7 Billion transmitted messages.
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