
Nature Publishing Retargeting
BACKGROUND
Nature is a weekly international journal publishing the finest peer- 
reviewed research in all fields of science and technology. 

The GRI Marketing Group was bought in to improve their direct mail 
response rates for new subscriber acquisition. 

After producing significant increases in net new subscriptions, GRI was 
soon handling the direct mail requirements for 20 journals including 
new launches and continued to be their direct mail full service agency 
for 14 years.  

Nature was always looking to move the bar on their new subscriber 
acquisition efforts and challenged GRI to come up with a new channel 
to add to the direct mail and insert card programs.

SOLUTION
GRI had been running digital retargeting ads for other clients and  
suggested a test for Nature Magazine’s website visitors. Pixels were 
placed on the site and banner ads were served to visitors to promote 
a special offer to subscribe. The subscriber database was purged to 
ensure only non-subscribers would receive the promotional banners.

RESULTS
After several months of optimizing creative and offers, Nature started 
to receive a 200% return on investment. The retargeting program 
became so successful that it allowed Nature to reduce their direct  
mail while maintaining their rate base – at a much lower cost per  
new subscriber.
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